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MAHARASHTRA MARITIME BOARD

Indian Mercantile Chambers, 2nd Floor, 14, Ramjibhai Kamani Marg,
Ballard Estate, Mumbai 400 001.

NOTIFICATION
MAHARASHTRA MARITIME BoARrD AcT, 1996.

No.MMB/CEO/Revenue/2026 .—In exercise of the powers conferred by sub-section (33) of Section
108, Sections 20, 24 and 35 read with Sections 37, 38 and 41, sub-section (1) of Section 109 and Section
111 of the Maharashtra Maritime Board Act, 1996 (15 of 1997), and of all other powers enabling
it in this behalf, the Government of Maharashtra hereby makes the Maharashtra Maritime Board
(Regulation of display of Advertisements) Regulations, 2026 as follows, namely: —

1. Short title, extent and commencement

(1) These Regulations may be called the Maharashtra Maritime Board (Regulation of display
of Advertisements) Regulations, 2026.

(2) These Regulations shall apply to the areas falling under the jurisdiction of the Maharashtra
Maritime Board.

(3) These Regulations shall come into force from the date of publication of this regulation in
the Official Gazette.

2. Definitions
In these regulations, unless the context otherwise specifies—

(1) “Advertisement” means the display of any advertisement in the jurisdiction of the
Maharashtra Maritime Board and includes any device or representation in any manner such as
announcement or direction by word, letter, model, sign by means of posters, hoarding boards,
banners, temporary arches, illuminated signs, name boards, direction boards, digital boards,
sky sign, placard, digital, LED, LCD, Backlit Board, Neon Display, Electronic display, Video
Display, Laser Show, Balloons etc., within jurisdiction of Maharashtra Maritime Board. The
same are defined as under :—

a. “Advertisement on Balloons” means advertisement on air balloons (hot), which are
filled with gas and float in the air.

b. “Advertisement on Banner” means cloth or any other material that contains an
advertisement or announcement, or written matter for display in a public place.

c. “Advertisement on Digital/ Electronic Display” means an electronically operated
advertisement display fixed on a structure.

d. “Advertisement on a Standee” means a display used to promote a product or event
mounted on a small concrete base or pole. They are commonly placed in high-traffic areas,
such as retail stores, shopping malls, and event venues, to grab attention and create a
visually engaging promotional tool.

e. “Advertisement on an Electronic Billboard” means electronically operated
advertisements on a Board.

f. “Advertisement on Glow Sign Box” means an advertisement displayed on a
transparent or translucent sheet of any plastic or other material, mounted on a metal
sheet box, illuminated from behind using electrical lamps.

g. “Advertisement on Hoarding” means any surface of a structure erected on ground or
any portion of the roof of a building or on paper, with characters, letters, or illustrations
applied thereto and displayed in any manner whatsoever for advertising or to give
information regarding or to attract the public to any place, person, public performance,
article of mercantile whatsoever. They are also referred to as Billboards.
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h. “Advertisement on Unipole” means a type of hoarding with a single pole-like support,
hence the name Unipole.

i. “Advertisement on Wraps” means paper or any other material, which contains an
advertisement or announcement, or written matter for display, that is stuck/pasted to a
surface of existing infrastructure.

j.  “Advertisement on a Cantilever” means a long bar supported/fixed at one end and
carrying a load/vertical support at the other end of a long unsupported portion used to
hold the structure (portion) erected on the divider of the road or the foot path/pavement
for display of road direction/places or advertisement.

k. “Building wrap advertisement” means an advertisement displayed on the scaffolding
of a building under construction or repair.

l. “Advertisement Kiosks” means a type of free-standing advertisement which is fixed
to the ground instead of a Pole. These are also known by various other names, such as
Lollypops, Mini poles, etc., based on configuration and norms.

m. “Advertisement on Vehicle (Parked)” means a single or double-sided advertisement
board affixed by means of a sticker on the side panel or behind a vehicle in a manner that
the advertisements draw visibility while the vehicle is parked on the MMB property/land.

n. “Barge” means a flat-bottomed cargo transporter, often without independent propulsion.

0. “Advertisement Device” means any advertisement medium used to display an outdoor
advertisement. For clarification, such Outdoor advertisement devices shall include
motorised, non-motorized vehicles and humans wherever used for the display and
dissemination of advertisements.

“Pole Kiosks” means advertisement devices fixed to Poles — mainly electric or light poles.
“Poster” means a sheet of paper or any other material used to advertise in public places.

“Temporary Advertisement” means such advertisement which is displayed on a
Temporary structure (Frame, Banner, Cut-out, Gate, etc.) for a limited duration with the
intent to discontinue such advertisement as well as structure upon the expiration of the
time period.

(2) “Advertising Agency or Agency” means an independent entity established to provide
specialized services in advertising and, more broadly, in marketing.

(3) “Advertising Display Infrastructure / Advertising Sign and Hoarding/
Advertisement Structure” means any surface or structure with characters, letters or
illustrations applied there to and displayed in any manner whatsoever outdoors for the
purpose of advertising or giving information or to attract the public to any place, person, public
performance, article or merchandise, and which surface or structure is attached to, forms part
of, or is connected with any building, or is fixed to a tree or to the ground or to any pole, screen,
fence or hoarding or displayed in space, or in or over any water-body included in the jurisdiction
of the Maharashtra Maritime Board.

(4) “Authority or Licensor” means Chief Executive Officer, Maharashtra Maritime
Board (MMB) or an Officer duly authorised by him.

(5) “Fees” means the sum of Premium Fees and the Minimum License Fees, as payable
by the Agency to the Authority.

(6) “Advertisment License or License” means permission accorded by the Authority
for the installation of the advertisement.

(7) “Local Administration” means the authority, other than Maharashtra Maritime
Board, responsible for the administration of the city, district, taluka, or village of the place of
Advertisement, as applicable.

WA SH-¥§—337



R0 TERTS I SIS STHTLRUT ST 2, T 20, 0RE /<5 R0, I1eh 2%%¢

(8) “Minimum License Fees” means the minimum rates prescribed by the Authority as
per Regulation 6 of these Regulations.

(9) “MMB” means Maharashtra Maritime Board.

(10) “Premium Fees” means the Premium Fees quoted by the Agency and agreed by the
Authority during the bidding process, over and above the Minimum License Fees.

(11) “Installation or Installation of Advertisement” means to erect, exhibit, fix, or
retain any Advertisement or display any Advertisement in any manner whatsoever.

(12) The words and expressions used but not defined in these regulations shall have the
meaning assigned to them in the applicable laws.

3. Types of Advertisements

(1) Large-Format Advertisements : Advertisements which are having area of more than
200 sq. ft. up to 1600 sq. ft. These types of advertisement devices are often Hoardings and Unipoles.

(2) Medium-Format Advertisements : Advertisements which are having area between 50
- 200 sq. ft. These types of advertisement devices are often Hoardings, Unipole, Digital display, and
Kiosks.

(3) Small-Format Advertisements : Advertisements which are having area of less than 50
Sqft. These types of advertisement devices are often Mini poles, Pole Kiosks, and Advertisement
Kiosks.

(4) Advertisement on Vehicle (Parked) : Advertisements that have a single or double-sided
advertisement board affixed by means of a sticker on the side panel or behind a vehicle in a manner
that the advertisements draw visibility while the vehicle is parked on the Maharashtra Maritime
Board property/land.

(5) Advertisement on Vessels/Barges/Floatels : Means a single or double-sided
advertisement board affixed or Wraps on a vessel in a manner that the advertisements draw visibility
while the vessel/Barges/Floatels is plying.

(6) Street Furniture Advertisements : Advertisements which are placed on street furniture
installed for public conveniences in public places such as public toilets, dustbins, benches, etc.

(7) Advertisements at Transit Infrastructure (Static) : These advertisements are located
at transit facilities and fixed to infrastructure such as the Terminal building, Jetty, etc.

(8) Aerial Advertisements : Means advertisements which are suspended/floated in the air
without any means of a rigid structure. These types of advertisement devices use hot air balloons,
drones, planes, kites, etc.

(9) Temporary Advertisements : Means advertisements which are displayed for shorter
periods and are used for advertising events, meetings, conclaves, summits, etc.

(10) Any other Advertisement as prescribed by the Maharashtra Maritime Board.
4. Procedure for Grant of Advertising License

(1) No person or entity shall erect, exhibit, fix, or retain any Advertisement or display any
Advertisement in any manner whatsoever within the jurisdiction of the Maharashtra Maritime Board
without the prior permission of the Maharashtra Maritime Board. The person or entity who has done
the installation of any unauthorised and illegal advertisement shall be fully and solely responsible
for all the costs and consequences of any damage, injury or loss incurred due to such unauthorised
and illegal advertisement.

(2) Maharashtra Maritime Board shall have the power to remove, dismantle, or prohibit the
display of any unauthorised and illegal advertisement.

(8) The approval for placement or location of any advertisement under Maharashtra Maritime
Board’s jurisdiction, their types and sizes and any other relevant parameters, shall be provided by
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Maharashtra Maritime Board. Maharashtra Maritime Board can issue directions for alteration,
re-positioning or removal of any advertisement structure. The directions of the Authority are final
and binding on all advertisers.

(4) Maharashtra Maritime Board will identify suitable locations for advertisements and types
of advertisements to be installed under Maharashtra Maritime Board’s jurisdiction.

(5) Selection of the Advertising Agency for advertisement in identified locations shall be done
by a transparent bidding process.

(6) The selected Advertising Agency shall be responsible for obtaining all requisite permissions
and approvals for the installation of the advertisement. The selected Advertising Agency shall be
fully and solely responsible for all the costs and consequences of the installation of the advertisement
without obtaining all requisite permissions and approvals.

(7) The selected Advertising Agency shall ensure that the structural design and/or plans, along
with detailed structural design calculations, are prepared and approved by a licensed structural
engineer, and duly vetted by IIT Mumbai or any other agency approved by the Authority, for all
components. Additionally, Safety Compliance Certificates shall be submitted annually and duly
vetted by IIT Mumbai or any other agency approved by the Authority.

(8) Within fifteen (15) days after receipt of intimation of the selection of the Agency, the selected
Agency shall pay the following Fees to the Authority :—

a. An amount equivalent to the Fees payable for six (6) months as a Security Deposit, and
b. Advance monthly fees payable for the first month.

c. If the Agency fails to pay the same within fifteen (15) days, the selection shall stand
cancelled.

(9) Thereafter, an agreement shall be executed between the Agency and the Authority for
putting up the advertisement at the specified location.

(10) Subsequently, the Agency shall make timely advance payments to the Authority for the
monthly fees payable before the fifth (5th) of every month for which the fee is due.

(11) Inthe event of delayed payment, interest at the rate of 18 per cent per annum shall be levied.

(12) If the delay in payment exceeds three (3) months, the license shall be cancelled, and
possession of the advertisement shall vest with the Maharashtra Maritime Board.

(13) The Security Deposit shall be refunded without interest upon expiry of the license period,
subject to there being no breach of the terms and conditions of the agreement. In the event of breach
of any terms and conditions, such amount as may be determined by the Maharashtra Maritime Board
shall be forfeited from the Security Deposit.

5. Period of License
(1) The maximum License Period for any type of Advertisement shall be Ten (10) years.

(2) A period of six (6) months from the date of issuance of the License shall be given to the
Licensee for obtaining all requisite permissions and approvals from the concerned authorities.

(8) The License Period of Ten (10) years shall commence immediately after completion of
the said six-month period, irrespective of whether the advertisement structure is completed or
operational. The Licensee shall be liable to pay the applicable License Fees from the commencement
of the seventh month.

(4) The Licensee shall remove the Advertisement within ninety (90) days from the date of expiry
of the license. The following conditions shall apply in this regard :(—

a. The Licensee shall be liable to pay the monthly fees till the removal of the Advertisement.
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b. Failure to comply with the above clause shall result in a penalty equivalent to the
monthly Fees payable, along with an additional charge of 25% of the monthly Fees for each
month of non-compliance.

c. In the event of any damage, injury, or loss arising due to failure in removing the
Advertisement within ninety (90) days from the license expiry date, the Agency shall be fully
and solely responsible for the costs and consequences of such damage, injury or loss incurred.

d. The Advertisement shall be treated as an unauthorised advertisement after the expiry
of ninety (90) days from the license expiry date.

6. Fixation of Minimum License Fees

(1) Minimum License Fees will be calculated based on “The Schedule of Fees for Advertisement
Permits” prescribed by the Brihanmumbai Municipal Corporation (BMC) from time to time, or any
other relevant parameters or fees or rates prescribed by the Central or State Government or Local
Administration or Government Entities.

(2) The participants in the bidding process should quote the Premium Fees that they are willing
to pay over and above the Minimum License Fees.

(8) The license fee shall escalate by Ten percent (10%) after every 12 months cumulatively
during the license period.

7. Scrutiny Committee

A Scrutiny Committee will be established by Maharashtra Maritime Board for the fixation of
Minimum License Fees, preparation of Tender Document, and Scrutiny of Bids. Committee members
shall include :—

a. Chief Port Officer (CPO), MMB - Chairperson
b.  Deputy Collector, MMB — Member Secretary
c. Deputy Director of Town Planning (DDTP), MMB - Member
d. Financial Controller cum Chief Accounts Officer (CAFO), MMB - Member
e. Superintending Engineer (SE), MMB - Member.
8. Provisions for Temporary Advertisement

(1) An application has to be submitted for the display of Temporary Advertisements in the
format prescribed by the Maharashtra Maritime Board.

(2) Maharashtra Maritime Board reserves the right to permit or deny permission.

(3) The Fees for Temporary Advertisements shall be the Minimum License Fees, calculated
for the number of days of Temporary Advertisement.

(4) All requisite permissions and approvals for Temporary Advertisements shall be taken by
the applicant.

9. Duties and Responsibilities of Licensee

(1) The Licensee shall ensure that the Advertisements are aesthetically designed and properly
maintained in a clean, tidy, and safe condition at all times.

(2) The Licensee must ensure that advertisements of obscene, ostentatious nature or any other
offensive message is not allowed to be displayed.

(3) The advertisement shall adhere to the Advertisement Standards Council of India Guidelines
and all other applicable guidelines.

(4) The Licensee shall display or affix his name and License number of approved size, in the
place allotted at the bottom corner of the Advertisement to facilitate identification of the Licensee.
He shall also display the month and year of expiry of the License in symbols (viz 9/25 for September
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2025, 7/26 for July 2026 etc.), the License number, Licensee name and contact number. The font size
of the name of the Licensee should be of dimensions such that it shall be easily and clearly readable
from the base level of the Advertisement, or as the case may be.

(5) During the License Period, the Licensee shall obtain a Public Liability Insurance policy as
prescribed by the Authority, with regard to the rights, interests, and liabilities to third parties in
cases of death or injury or damage to property.

10. General Conditions

(1) No modifications to the Advertisement shall be permitted during the period of License
without the permission of the Authority.

(2) On any breach of terms and conditions of the agreement and the License committed by
the Agency, MMB shall have the right to cancel the License if the Agency doesn’t rectify the breach
within the timeframe stipulated in the notice issued in this regard.

(8) Sub-leasing or transfer of the License by the Licensee to any other person or entity shall
not be permitted under any circumstances.

(4) The Maharashtra Maritime Board shall not be responsible for any loss or damage to the
Advertisement for any reason whatsoever.

PRADEEP P,
Chief Executive Officer,
Maharashtra Maritime Board, Mumbai.
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